
OSHA’ s National Emphasis
Program (NEP) on
Amputations 

OSHA has revised and 
implemented a National
Emphasis Program (NEP) on
Amputations that focuses in
part on the printing industry.
OSHA found that its existing
NEP was not broad enough
and undertook an analysis of
various industry segments to
determine where amputations
were occurring at an 
unacceptable rate. OSHA 
identified certain industry 
segments as ones with high
amputation rates.The analysis
identified industry segments by
SIC Code and equipment.

Of the identified SIC codes,
SIC 2752,General Commercial
Lithographic Printing,was
specifically identified as a high
hazard industry segment.The
NEP also identified printing
presses in a generic sense as
the principal equipment
involved in amputations.The
NEP concluded that the high
rates of amputations were due
to no or inadequate machine 
guarding and energy control
procedures,namely
Lockout/Tagout.

OSHA’s intent under the NEP
program is to target printing
and the other identified 
facilities based on SIC Codes
and equipment for inspection.

The methodology used by
OSHA in the NEP puts a large
portion of the printing 
industry at risk of inspection.
Each Regional Office has been
instructed to develop a list of
companies in their area using
the identified SIC Codes and
conduct random inspections of
the companies on the list.

In response to the efforts by
OSHA and the NEP, Printing
Industries of America has 
developed materials that will
enable printing operations to
adopt a turnkey prevention
program suited to its current
resources.The goal of this
package, What You Need to
Know for Safe Equipment
Operation, is to reduce overall
amputation injuries associated
with equipment operation.

The What You Need to Know for
Safe Equipment Operation
package enables printers to:

1. Establish an amputation
prevention program specific to
the printing industry with a
focus on the common 
circumstances and activities
that have lead to amputations.

2. Develop site-specific 
amputation prevention training
material using a PowerPoint
presentation,workbooks,and
fact sheet as a basis.
3. Increase awareness and
understanding by supervisors
and equipment operators of

amputation hazards and 
controls specific to their 
workplace.

The package includes:
- A multimedia training 
module 
- Check lists 
- Fact sheets 
- And a PowerPoint 
presentation for 
training purposes

You can get a copy of the What
You Need to Know for Safe
Equipment Operationpackage
from PIVA if you are a member
at no cost.Members can also
purchase additional copies for
$79 at www.printing.org.

For more information about
OSHA’s National Emphasis
Program (NEP) on
Amputations,contact Printing
Industries of America’s
Environmental,Health,and
Safety Affairs Department at
800-910-4283,ext.792.

Announcements
DHL Ends US Domestic-
Onl y Service - Choose
FedEx On January 30,2009,
DHL ended its US domestic-
only service. Now is the time
to take advantage of special
discounts of up to 26% on
select FedEx services which
you receive as a member of
Printing Industries of America.
To enroll in the discount 
contact the PIVA office.
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Dear Brad 
One of the benefits of  
membership is the technical 
expertise provided by 
Printing Industries of  
America.Each month,
Brad Evans,Printing 
Industries' senior research 
technician,discusses 
common production 
problems and issues.Evans 
has twenty-five years of experience in the industry and
regularly consults on paper and ink interactions.He is
frequently called upon as the contributing paper and ink
specialist for industry publications and has served as an
expert witness in court on issues related to paper and
ink.

Dear Brad
Q: When testing f or ISO 2846-1 what
is the ink f ilm thickness rang e
requir ed for each ink?
A: Cyan,magenta,and yellow ink require
an ink film thickness range between 0.7 to
1.3 microns.Black ink requires an ink film
thickness of 0.9 to 1.3 microns.

Q: What is h ygroexpansivity?
A: It is the degree that an increase in
moisture content causes a sheet to expand

or contract.High hygroexpansivity results
in poor dimensional stability.

Q: We have printed an inser t on 
matte pa per and o ver printed with a
matte varnish. The pr oblem is that
they do not w ork on the inser t
machine .Ther e is no pr oblem on
printed on gloss pa per and varnished 
with gloss varnish. What is the 
problem?
A: There is a very significant difference in
surface roughness between the matte and
gloss inserts.The matte insert has a high 
coefficient of static friction and is getting
hung up in the insert machine.

Q: We are experiencing o ver all plate
scumming, loss of image, and loss of
image clarity .What is ha ppening?
A: It sounds like a plate wear problem.
Plate wear can be caused by rollers set too
tight against the plate causing excessive
plate to blanket pressure.The blanket may
be swollen due to harsh solvents or
embossing.Too acidic fountain solution or
improperly  made plates could also be the

cause.

The Digital Edg e
Do any digital pr esses use soy oil -
requested by 
customer? Soy oils are used to replace
some of the petroleum base oil in litho oil
based inks.Toner is not oil based and using
soy oil in toner is not an option.Ink jet
inks are solvent or water based inks,oils
are not a significant part of the ink 
formulation.To date I am not aware of any
digital press using soy oil.With the increase
in interest in green printing,if a digital
process begins using soy products it will be
well advertised.

What ar e the r ecommended Total
Ar ea (TAC) coverage figur es for 
digital pr esses? TAC values for digital
presses are machine dependent or in other
words each digital press may have a unique
requirement.Generally speaking,the TAC
values for digital presses are on the high
end of the litho recommendations (320%).

PRINTING

INDUSTRIES 

OF VIRGINIA
This pub lication was made possib le by the
follo wing member

Printegration, Inc.

ress Proof

Word of the Month
Nip:The line of contact between any two
cylindrical objects such as two press rollers,
cylinders,or drums
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Upcoming Ev ents

Standar d Mail Mo ve Update Charg es
Postponed
The Postal Customer Council (PCC) has
filed an amended notice with the Postal
Regulatory commission to postpone the
Move Update noncompliance charge for
Standard Mail and to adjust prices for
Confirm service. Per the PCC, "We
extended implementation of the Standard
Mail Move Update noncompliance charge
from May 11,2009 to January 4,2010.The
charge applies to Standard Mail mailings

that fail to fully comply with the Move
Update standards.Delaying implementa-
tion allows extra time to provide our
Standard Mail customers with additional
feedback from our new postage verifica-
tion systems,but does not relieve mailers
of their obligation to comply with the
Move Update standard if they intend to
claim automation or Presort prices.The
new Move Update verification procedures
will not be used to assess additional
postage for First-Class Mail or Standard

Mail at the time of mailing until January
2010.However, as noted above,customers
are still required to comply with the Move
Update standards in the Domestic Mail
Manual."

Print is Chea per
While postage and paper prices have been
rising faster than the rate of inflation,
printing has actually become cheaper
because of productivity improvement.

The Pr epress Corner
Q: I am looking f or r ecommenda -
tions f or monitors to be used with
monitor pr oofing. SWOP had certified
proofing systems with specified monitors
for soft proofing.Look in the legacy cate-
gories as SWOP and GRACoL-G7 have
not agreed on new specifications for mon-
itor proofing.www.swop.org

Q: Who o wns digital f iles supplied b y
an outside design f irm? This is a com-
plex question,it depends on type or con-
tent of the files and whether or not their
was a "work made for hire" agreement
with the designer or if the nature of the
work qualifies for work made for hire.
Generally if the files do not qualify as
work made for hire the author of the files

retains a copyright of the files.It may be a
good idea to have a contract that states
the job is "work made for hire" so the
printer owns the files supplied by a 3rd
party. Placing this wording in a 
contract or agreement with a 3rd party
will identify if that 3rd party expects to
maintain ownership of the work they are 
supplying.

Sales & Mark eting 
Executiv es Conference
June 21-24,2009
Cannon Ridge Golf Club
MonteLago Village Resort ..
Lake Las Vegas,Nevada

Mid Atlantic Print 
Management Conf erence 
August 13-16,2009 
Great Wolf Lodge
Williamsburg

PRINT 09
September 11-16,2009
McCormick Place, Chicago

Jim Fannon Memorial   
Golf Classic
September 23,2009
Cannon Ridge Golf Club
Fredericksburg

Converge Conference
November 8-11,2009
Orlando

Fall Women In Print
November 11, 2009 - 
Colorcraft of Virginia
Sterling

Color Mana gement 
Conference
December 6-8,2009     
Pointe Hilton Tapatio Cliffs
Phoenix

I was asked by Alice Fletcher to
write this article specifically
aimed at pressmen,one of my
favorite targets. Hold on a 
second while I get another beer.
It has been a long time since I
have run a press and unless you
want some tips on how to wrap
dampeners,put on moletons,
rub up R plates,or the gum
Arabic ratio to acid I'm afraid I
can't be of much help. Oh,
there's the adding of silver ink
to whatever color you may be
running to help mask streaks
but I'm afraid that secret is long
out of the bag.I am,at least in
my own mind,a fairly good 
letter pressman.The last 
letterpress I ran was a Miehle
46 single color flatbed press
with a Dexter feeder and
grasshopper delivery.

Now that I have established my
credentials it would be a good
time to stop. But wait,there's
more. I went through the tran-
sition from letterpress to offset
in 1959;just about the time 
offset was beginning to 
dominate the letterpress
process.My first days in offset
were at Rand McNally & Co.
The sheet fed press room was a
large collection of Miehle and
Harris 77 and 78 inch machines.
They didn't run very fast by
today's standards,lobbing along
at around 5,000 sph but they did
print a very large sheet.There
were even a few zinc plates
around from the early days of
offset.Rand also had a web
room where I was sentenced
for about six months.Since the
Offen ovens that dried the ink
generated so much heat there
wasn't any use to air condition
the web room.I don't know
how hot the hinges of hell are
but after working there for six
months I have an idea.Luckily I
was transferred back to sheet
fed ,that was cool!  

Don't give up on me quite yet
because the last twenty plus

years of my stint in printing I
worked in a very modern up to
date print shop. We liked to say
we were on the leading,not the
bleeding edge, of technology. (I
know that's not original but it
gets the point across.)  So, what
advice would I give to pressmen
and helpers in the press room?
ASK QUESTIONS!

Many times if I would have a
problem and by asking another
pressman what he would do, he
would have the answer or spark
a thought that would help me
solve the problem. Read and
study the operators manual and
parts manual. I must have read
the Heidelberg KORD manual
six or seven times and each
time something would strike me
in a different way because of the
experiences I had running the
press since the previous reading.
If possible talk with press 
operators in different shops or
press operators who have
worked in different shops.
There is more than one way to
skin a cat!  When faced with a
dilemma,tr y something 
different. Trying the same thing
over and over is not likely to
solve your problem. I was hung
up on a problem once and a
pressman,Darrel by name, said
"why don't you try something 
different."  I did and wala,
problem solved. Take advantage
of seminars and factory training.
If an outside technician comes
into your shop...pick his brain.
So often one question will lead
to unexpected valuable 
information. If you are in a 

seminar discipline yourself so
that your quest for knowledge is
stronger than your sense of  
embarrassment.Ask that "dumb
question".If laughter, so what. If
your goal is to improve yourself
and be a more proficient press 
operator you will make 
mistakes.The only way to 
insure you never make a mis
take is to do nothing and that 
would be a big mistake. The 
Internet is another source of
information for problem solving
and information gathering.
Sometimes in problem solving
it's best to just walk away for a
few minutes.When you
return...another wala.

If you are a seasoned press
operator you have probably
heard all of this before. If you
have acted on the above advice I
am sure you are a better press
operator. Finally,take pride in
your work. When I finished a
job and washed up I would
often wander back in the 
pressroom and take satisfaction
in what I had produced that day,
sometimes it was really good.
As those Germans who taught
me would say "Hope all goes
well with no difficulties".

Get Connected!
Printing Industries of America
has profiles and groups on
Facebook and Linkedln that can
help you network with peers,
ask print-related questions and
get industry information.These
profiles and Groups can be used
as a forum for printing and
graphic communications profes-
sionals to freely interact with
one another by holding discus-
sions and sharing links,videos,
photos and ideas.Anyone can
connect to Printing Industries of
America through these profiles
and groups as long as they are
logged in as a member of
Facebook or Linkedln.For mor e
information, visit www .printing.org,
keyword search, 'Social Netw orking'.

Greg Hannahs
Formerl y of Wor th Higgins & Associates, Inc.

10 - 10 - 10
As PIVA approaches a great milestone of
celebrating 50 years of Best In Print,we all
should take some time to reflect on what
it was like when we first got a whiff of ink
and cleaning solution.Oh, I'm getting a
buzz just thinking about it.In the days
when a cutter's clamp control was on top
of the cutter and not a pedal,I started out
on a Chandler & Price letterpress
machine, hand-feeding my work. Here's
my journey. I hope you enjoy it!

Life,as well as business,is just a cycle. In
1979,I graduated from trade school with a
dream to own my own print shop. With
three years of letterpress training under
my belt I went out,not thinking I knew
everything because I'd trained on 
letterpress,as there was also typesetting,
offset,hand composition,stripping,
platemaking and more;so, I knew I didn't
know everything this industry had to offer.
I started my first job after graduation,
willing to learn many processes.I call that
timeframe my first 10.

My second 10 was when I arrived in
Richmond to cover for an employee that
went on vacation.At this point in my life I
was a pressman and was more than willing
to come down to reunite with a good
friend,Frank Woodson,whom I'd worked
with in Maryland and D.C. At week's end,
I went back to D.C. The next day,the
owner,Tom Labadie, came to me asking if I

was willing to move to Richmond as the
employee never returned to work. My
decision to relocate was the best I ever
made. This started me on the road of
learning the business side of the industry.

I worked at The Embossing Company for
10 years,writing quotes,interacting with
customers and sales people, participating
in PIVA,Ad Club and Craftsmen Club
events. Due to the small size of the 
company,in those 10 years I became 
familiar with every aspect of running a
business.When sales were declining
because of the economy, ownership 
wanted out of the Richmond area and I,
along with my buddy Frank,wanted an
opportunity at ownership. Unfortunately,
Frank passed away before the dream was
achieved. I forged ahead,keeping my
dream alive. In 1998,a lot of things came
together. In buying The Embossing
Company, my wife and I turned around a
struggling business and began to make it
profitable again.The Embossing Company
was highlighted by Virginia Minority

Supplier Development Council,featured
on the local news and an article in the
Sunday Richmond Times Dispatch (back
when folks still read newspapers). I've
been nominated for and received numer-
ous awards;asked to sit on the Board of
Directors at PIVA; act as Chairman of the
Best in Print Committee;and participate
on the Advisory Committee with Bill
Burton at Hermitage Technical Center.

During the 10+ years of ownership, the
business was increasingly lucrative until
our current economic downturn. Instead
of getting down about it I actually looked
back and cut back - I went back to when
Pamela and I first bought the company. It
was six months before I was able to take a
paycheck. I got to enjoy peanut butter &
jelly and beans & franks (wow, I'm getting
hungry). The most fulfilling aspect of my
occupation is working with the future of
PIVA - talking with students who are
where I was 30 years ago. Their minds are
open and they have high hopes.The high
school students are the future of the
industry,and PIVA via Ambassadors for
Print and Graphics is doing an excellent
job in reaching them.By the way,if you're
interested in volunteering you can contact
Katie Gekker at 703-216-3714 or
kgekker@yahoo.com. It doesn't cost any-
thing but time. Well,I'll end our chat here
but I'll keep you posted as I begin the next
10.

Wil Jones,The
Embossing Co .
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